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SECTION 1. INVITATION TO TENDER

PROCURING ENTITY: AGRICULTURAL SOCIETY OF KENYA

RE: REQUEST FOR PROPOSAL FOR PROVISION OF CONSULTANCY SERVICES FOR MARKETING,
ADVERTISEMENT AND MEDIA MANAGEMENT FOR A PERIOD OF 1 YEAR

1. The Agricultural Society of Kenya (A.S.K) invites sealed Proposals from eligible and
interested candidates for the Provision of Consultancy Services for Marketing, Advertisement
and Media Management for a Period of 1 year.

NO | DESCRIPTION ELIGIBILITY | CLOSING DATE OPENING  DATE
AND TIME AND TIME
1. | ASK/MRKT/004/2027
OPEN TENDER | {30TH (15T
PROVISION OF NOVEMBER,4.00PM | DECEMBER,9.00AM}
CONSULTANCY  SERVICES }
FOR MARKETING,
ADVERTISEMENT AND

MEDIA MANAGEMENT FOR
A PERIOD OF 1 YEAR

The Agricultural Society of Kenya is a body corporate duly constituted under the Trustees
(Perpetual Succession) Act Cap. 164 Laws of Kenya. The Society is well positioned to help
Kenyans address the changing agricultural needs of her people through provision of platforms
for exhibitions and networking.

2. OBJECTIVES

The Society aims at achieving:
a) Enhanced communication and interaction with the various audiences
b) Ensure that ASK is visible, well understood and well regarded
c) Value addition from relationships with stakeholders
d) High corporate brand equity and awareness
e) Effective communication with the show visitors
f) Positive corporate image and reputation
g) Reputation risk management.

3. A complete set of bidding documents in English may be obtained from A.S.K’'S Website :
www.ask.co.ke free of charge.

4. The tenderer shall chronologically serialize all pages of the tender documents submitted.

5. Submission should strictly be done via Tender box provided at AGRICULTURAL SOCIETY OF
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KENYA, JAMHURI PARK SHOWGROUND AT THE CHIEF EXECUTIVE OFFICE.
6. Bids will be opened on the time specified and Bidders or their representatives are welcome
to witness the opening at Agricultural Society of Kenya, Jamhuri park Showground, Head

Office, at CEO’S Boardroom.

7. Tenders shall be quoted in Kenya Shillings and shall include all taxes. Tenders shall remain
valid for 90 days from the date of opening of tenders.

8. Late tenders will be rejected and any canvassing or giving of false information will lead to
automatic disqualification.

9. The method of selection is: responsive and competitive bidder who meets both financial
and technical evaluation.

10.The address for submissions are:
AGRICULTURAL SOCIETY OF KENYA

CHIEF EXECUTIVE OFFICER

P.0.B0X 30176-00100

NAIROBI, KENYA

PHONE:(020)8070808/9

Email: info@ask.co.ke

BID DOCUMENT NO. /ASK/MRKT/004/2027

11. For each proposal, the Tenderer shall prepare 2 copies. Each Technical Proposal and
Financial Proposal shall be marked “ORIGINAL” or “COPY” as appropriate. If there are any

discrepancies between the original and the copies of the proposal, the original shall govern

Yours Faithfully,

Batram Muthoka, EBS
Chief Executive Officer
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SECTION II: - INFORMATION TO TENDERERS (ITT

2.1 Introduction:

2.1.1 The Client named in the Appendix to “ITT”. will select a firm among those invited to
submit proposals, in accordance with the method of selection detailed in the appendix. The
method of selection shall be as indicated by the procuring entity in the Appendix.

2.1.2 The tenderers are invited to submit a Technical Proposal and a Financial Proposal, as
specified in the Appendix “ITT”. for services required for the assignment named in the said
Appendix. The proposal will be the basis for Contract negotiations and ultimately for a signed
Contract with the selected firm.

2.1.3 The tenderers must familiarize themselves with local conditions and take them into
accountin preparing their proposals. To obtain first-hand information on the assignment and
on the local conditions, tenderers are encouraged to liaise with the Client regarding any
information that they may require before submitting a proposal. tenderers should contact
the officials named in the Appendix “ITT”. to arrange for any visit or to obtain additional
information before proposals are submitted. tenderers should ensure that these officials are
advised of the visit in adequate time to allow them to make appropriate arrangements.

2.1.4 The Client will provide the inputs specified in the Appendix “ITT”. and assist the
tenderers in obtaining licenses and permits needed to carry out the services and make
available relevant project data and reports.

2.1.5 Please note that (i) the costs of preparing the proposal and of negotiating the Contract,
including any visit to the Client are not reimbursable as a direct cost of the assignment; and
(ii) the Client is not bound to accept any of the proposals submitted.

2.1.6 The Agricultural Society of Kenya’'s employees, committee members, board members and
their relative (spouse and children) are not eligible to participate.

2.2 Clarification and Amendment of RFP Documents:

2.2.1 tenderers may request for a clarification of any of the RFP documents only up to seven
[7] days before the proposal submission date. Any request for clarification must be sent in
writing by paper mail or electronic mail to the Client’s address indicated in the Appendix
“ITT”. The Client will respond by paper mail or electronic mail to such requests and will send
written copies of the response (including an explanation of the query but without identifying
the source of inquiry) to all invited tenderers who intend to submit proposals.

2.2.2 Atany time before the submission of proposals, the Client may for any reason, whether at
his own initiative or in response to a clarification requested by an invited firm, amend the
RFP. Any amendment shall be issued in writing through addenda. The Addenda shall be sent
by paper mail or electronic mail to all invited tenderers and will be binding on them. The
Client may at his discretion extend the deadline for the submission of proposals.

2.3 Preparation of Technical Proposals:



2.3.1 The tenderers proposal shall be written in English language.

2.3.2 In preparing the Technical Proposal, tenderers are expected to examine the documents
constituting this RFP in detail. Material deficiencies in providing the information requested
may result in rejection of a proposal.

2.3.3 While preparing the Technical Proposal, tenderers must give particular attention to the
following:

(i) If a firm considers that it does not have all the expertise for the assignment, it may obtain a
full range of expertise by associating with individual consultant(s) and/or other firms or
entities in a joint venture or sub-consultancy as appropriate. Any firms associating in
contravention of this requirement shall automatically be disqualified.

(i) For assignments on a staff-time basis, the estimated number of professional staff-time is
given in the Appendix. The proposal shall however be based on the number of professional staff-
time estimated by the firm.

(iii) It is desirable that the majorities of the key professional staff proposed be permanent
employees of the firm or have an extended and stable working relationship with it.

(iv) Proposed professional staff must have a minimum experience indicated in Appendix,
preferably working under conditions similar to those prevailing in Kenya.

(v) Alternative professional staff shall not be proposed and only one Curriculum Vitae (CV)
may be submitted for each position.

2.3.4 The Technical Proposal shall provide the following information using the attached
Standard Forms;

(i) A brief description of the firm’s organization and an outline of recent experience on
assignments of a similar nature. For each assignment the outline should indicate inter alia, the
profiles of the staff involved, duration of the assighment, contract amount and the firm’s
involvement.

(i) Any comments or suggestions on the Terms of Reference, a list of services and facilities
to be provided by the Client.

(i) A description of the methodology and work plan for performing the assignment.

(iv) The list of the proposed staff team by specialty, the tasks that would be assigned to each
staff team member and their timing.

(v) CVs recently signed by the proposed professional staff and the authorized representative
submitting the proposal. Key information should include number of years working for the
firm /entity and degree of responsibility held in various assignments.

(vi) Estimates of the total staff input (professional and support staff staff-time) needed to carry
8



out the assignment supported by bar chart diagrams showing the time proposed for each
professional staff team member.

(vii) A detailed description of the proposed methodology, staffing and monitoring of training.
(viii) Any additional information requested in Appendix “ITT”.

2.3.5 The Technical Proposal shall not include any financial information.

2.4 Preparation of Financial Proposal

2.4.1 In preparing the Financial Proposal, tenderers are expected to take into account the
requirements and conditions outlined in the RFP documents. The Financial Proposal should
follow Standard Forms (Section IV). It lists all costs associated with the assignment including;
(a) remuneration for staff (in the field and at headquarters), and; (b) reimbursable expenses
such as subsistence (per diem, transportation services and training. If appropriate these costs
should be broken down by activity.

2.4.2 The Financial Proposal should clearly identify as a separate amount, the local taxes,
duties, fees, levies and other charges imposed under the law on the tenderers, the sub-
contracted and their personnel, unless Appendix “ITT” specifies otherwise.

2.4.3 tenderers shall express the costs of their services in Kenya Shillings, unless Appendix
“ITT” specifies otherwise.

2.4.5 The Proposal shall remain valid for 90 days after the submission date. during this
period, the tenderers is expected to keep available, at his own cost, the professional staff
proposed for the assignment. The Client will make his best effort to complete negotiations within
this period. If the Client wishes to extend the validity period of the proposals, the tenderers
shall agree to the extension.

2.5 Submission, Receipt, and Opening of Proposals

2.5.1 The original proposal shall be prepared in indelible ink. It shall contain no interlineation
or overwriting, except as necessary to correct errors made by the firm itself. Any such
corrections must be initialed by the persons or person authorized to sign the proposals.

2.5.2 For each proposal, the tenderers shall prepare 2 copies. Each Technical Proposal and
Financial Proposal shall be marked “ORIGINAL” or “COPY” as appropriate. If there are any
discrepancies between the original and the copies of the proposal, the original shall govern.

2.5.3 The original and all copies of the Technical Proposal shall be placed in a sealed
envelope clearly marked “TECHNICAL PROPOSAL,” and the original and all copies of the
Financial Proposal in a sealed envelope clearly marked “FINANCIAL PROPOSAL” and
warning: “DO NOT OPEN UNTIL 1ST DECEMBER 2026,9.00AM in the presence of Tender
Opening Committee.”



2.5.4 The completed Technical and Financial Proposals must be delivered at the submission
address on or before the time and date stated in the Appendix “ITT”. Any proposal received after
the closing time for submission of proposals shall be returned to the respective tenderers
unopened.

2.6 Proposal Evaluation General

2.6.1 From the time the bids are opened to the time the Contract is awarded, if any tenderers
wish to contact the Client on any matter related to his proposal, he should do so in writing at the
address indicated in the Appendix “ITT”. Any effort by the firm to influence the Client in the
proposal evaluation, proposal comparison or Contract award decisions may result in the
rejection of the consultant’s proposal.

2.7 _Evaluation of Technical and Financial Proposals:

2.7.1 The evaluation committee, appointed by the Client shall evaluate the proposals on the
basis of their responsiveness to the Terms of Reference, applying the evaluation criteria, sub
criteria and point system specified in the Appendix “ITT”.

Each responsive proposal will be given a technical score (TS). A proposal shall be rejected
at this stage if it does not respond to important aspects of the Terms of Reference or if it fails
to achieve the minimum technical score indicated in the Appendix “ITT".

2.8. Public Opening of Proposals:

2.8.1 After Proposal evaluation, the Client shall notify those tenderers whose proposals did
not meet the minimum qualifying mark or were considered. Non-responsive bids to the RFP
and Terms of Reference, indicating that their Proposals will be returned after completing the
selection process. The Client shall simultaneously notify the tenderers who have secured the
minimum qualifying mark, indicating the date and time set for opening the Proposals and
stating that the opening ceremony is open to those tenderers who choose to attend. The
notification may be sent by paper mail or electronic mail.

2.8.2 The Proposals shall be opened publicly in the presence of the tenderers representatives
who choose to attend. The name of the consultant, the technical scores and the proposed prices
shall be read aloud and recorded when the Proposals are opened. The Client shall prepare
minutes of the public opening.

2.8.3 The evaluation committee will determine whether the financial proposals are
complete i.e. whether the consultant has costed all the items of the corresponding Technical
Proposal and correct any computational errors. The cost of any unpriced items shall be
assumed to be included in other costs in the proposal.

2.8.5 tenderers who score the minimum technical score of 70% and above shall be
considered for financial evaluation / analysis and the lowest bid price will be considered for
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award.

2.8.6 The tender evaluation committee shall evaluate the proposal within 30 days from the
date of opening the proposals.

2.8.7 Where contract price variation is allowed, the variation shall not exceed 10% of the
original contract price.

2.9 Negotiations

2.9.1 Negotiations will be held at the same address as “address to send information to the
Client” indicated in the Appendix “ITT”. The aim is to reach agreement on all points and sign a
contract.

2.9.2 Negotiations will include a discussion of the Technical and Financial Proposal, the
proposed methodology and work plan, staffing and any suggestions made by the firm to
improve the Terms of Reference. The Client and firm will then work out final Terms of
Reference, staffing and bar charts indicating activities, staff periods in the field and in the head
office, staff-months, logistics and reporting. The agreed work plan and final Terms of Reference
will then be incorporated in the “Description of Services” and form part of the Contract.

Special attention will be paid to getting the most the firm can offer within the available budget

and to clearly defining the inputs required from the Client to ensure satisfactory
implementation of the assignment.

2.9.3 Unless there are exceptional reasons, the financial negotiations will not involve the
remuneration rates for staff (no breakdown of fees).

2.9.4 Having selected the firm on the basis of, among other things, an evaluation of proposed
key professional staff, the Client expects to negotiate a contract on the basis of the experts
named in the proposal. Before contract negotiations, the Client will require assurances that
the experts will be actually available. The Client will not consider substitutions during
contract negotiations unless both parties agree that undue delay in the selection process
makes such substitution unavoidable or that such changes are critical to meet the objectives
of the assignment. If this is not the case and if it is established that key staff were offered in
the proposal without confirming their availability, the firm may be disqualified.

2.9.5 The negotiations will conclude with a review of the draft form of the Contract. To
complete negotiations the Client and the selected firm will initial the agreed Contract. If
negotiations fail, the Client will invite the firm whose proposal received the second highest
score to negotiate a contract.

2.9.6 The procuring entity shall appoint a team for the purpose of the negotiations.
2.10 Award of Contract

2.10.1 The Contract will be awarded following negotiations. After negotiations are completed,
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the Client will promptly notify other tenderers on the shortlist that they were unsuccessful and
return the Proposals of those tenderers were not successful.

2.10.2 The selected firm is expected to commence the assignment on the date and at the
location specified in Appendix “ITT”".

2.10.3 The parties to the contract shall have it signed within 14 days from the date of
notification of contract award unless there is an administrative review request.

2.10.4 The procuring entity may at any time terminate procurement proceedings before
contract award and shall not be liable to any person for the termination.

2.10.5 The procuring entity shall give prompt notice of the termination to the tenderers and on
request give its reasons for termination within 14 days of receiving the request from any
tenderer.

2.10.6 To qualify for contract awards, the tenderer shall have the following:

(a) Necessary qualifications, capability experience, services, equipment and facilities to
provide what is being procured.

(b) Legal capacity to enter into a contract for procurement

(c) Shall not be insolvent, in receivership, bankrupt or in the process of being wound up
and is not the subject of legal proceedings relating to the foregoing.

(d) Shall not be debarred from participating in public procurement.

2.11 Confidentiality

2.11.1 Information relating to evaluation of proposals and recommendations concerning awards
shall not be disclosed to the tenderers who submitted the proposals or to other persons not
officially concerned with the process, until the winning firm has been notified that it has been
awarded the Contract.

2.12 Corrupt or fraudulent practices

2.12.1 The procuring entity requires that the tenderers observe the highest standards of ethics
during the selection and award of the consultancy contract and also during the performance
of the assignment. The tenderer shall sign a declaration that he has not and will not be involved
in corrupt or fraudulent practices.

2.12.2 The procuring entity will reject a proposal for award if it determines that the consultant
recommended for award has engaged in corrupt or fraudulent practices in competing for the
contract in question.

2.12.3 Further a consultant who is found to have indulged in corrupt or fraudulent practices
12



risks being debarred from participating in public procurement in Kenya.

Appendix to Information to Tenderers (ITT)

The following information for procurement of Media and Advertisement Consultancy services
and selection of tenderers shall complement or amend the provisions of the information to
tenderers, wherever there is a conflict between the provisions of the
information and to the tenderers and the provisions of the appendix, the provisions of the
appendix herein shall prevail over those of the information to tenderers.

2.1.1 a. The name of the Client is: AGRICULTURAL SOCIETY OF KENYA

b. The method of selection is: responsive and competitive bidder who meets both financial
and technical evaluation.

2.1.2 Technical and Financial Proposals are requested for: Provision of Consultancy Services
for Marketing, Advertising and Media Management for a period of of 1 year.

2.1.3 The name(s), address(es) and telephone numbers of the Client’s official(s) are:

AGRICULTURAL SOCIETY OF KENYA
CHIEF EXECUTIVE OFFICER

P.0.B0X 30176-00100 NAIROBI, KENYA
PHONE: 020-8070808/9

Email: info@ask.co.ke
BID DOCUMENT ASK/MRKT/004 /2027

2.1.4 The Client will provide the following inputs: Information regarding the assignment
will be provided to the successful firm.

2.2.1 Clarifications may only be requested up to seven (7) days before the submission
date.
CLARIFICATION EMAIL: tender@ask.co.ke

CLARIFICATION DEADLINE: 2371 NOVEMBER,2026

2.7.  Tender Security
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2.7.1  The tenderer shall furnish, as part of its tender, a tender security for the
amount and form specified in the Appendix to Instructions to Tenderers.

2.7.2 The tender security shall be of KES. 100,000.

2.7.3 The tender security is required to protect the Procuring entity against the
risk of Tenderer’s conduct which would warrant the security’s forfeiture,
pursuant to paragraph 2.12.7

2.7.4 The tender security shall be denominated in Kenya Shillings or in
another freely convertible currency, and shall be in the form
a) Cash.
b) A bank guarantee.
¢) Such insurance guarantee approved by the Authority.
d) Letter of credit.

2.7.5 Any tender not secured in accordance with paragraph 2.12.1. and
2.12.3 shall be rejected by the Procuring entity as non-responsive,
pursuant to paragraph 2.20.5

2.7.6  Unsuccessful Tenderer’s tender security will be discharged or returned
as promptly as possible but not later than thirty (30) days after the
expiration of the period of tender validity

2.7.7 The successful Tenderer’s tender security will be discharged upon the
tenderer signing the contract, pursuant to paragraph 2.29, and
furnishing the performance security, pursuant to paragraph 2.30

2.7.8 The tender security may be forfeited:
(a) If a tenderer withdraws its tender during the period of tender
validity.
(b) in the case of a successful tenderer, if the tenderer fails:
(i) to sign the contract in accordance with paragraph 2.29 or
(i) To furnish performance security in accordance with
paragraph 2.30.
(¢) Ifthetenderer reject correction of an arithmetic error in the tender.
2.7.9 The number of points to be given under each of the evaluation criteria are:
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SECTION Il - TERMS OF REFERENCE

a) BACKGROUND

The Agricultural Society of Kenya (A.S.K) was founded in December 1901 under the
name East African Agricultural and Horticultural Society (EAA & HS). The central
objective was to promote agricultural development based on European Settlement.
This was the brainchild of John Ainsworth, who was the Sub-Commissioner for
Ukambani Province. He believed that the organization would be invaluable in the
struggle to establish and maintain an agricultural export commodity economy. The
shows were to be a very important shop window for prospective buyers both local

and International.

b) OBJECTIVES OF THE SOCIETY

The Agricultural Society of Kenya's objective is to promote agriculture in Kenya. This
objective is achieved through hosting of agricultural shows in sixteen different
ecological zones in Kenya. These shows provide a forum for the exchange of agricultural
and agribusiness ideas as well as an opportunity to show case new farming technologies

and innovations as they emerge.

A.S.K shows and trade fairs give opportunity to farmers, investors, the business
fraternity and service providers to showcase their products and services. People come
to these fora to exchange experiences, learn new techniques, and develop trade and
business linkages in order to exploit the potential in productivity and agribusiness in

this great country.

A.S.K is a major event organizer specializing in staging agricultural shows in Kenya.
The shows also present an avenue for various organizations to enhance their
corporate image through various publicity activities. A.S.K is able to run their events
through the generous support of stakeholders, donations from supporting

corporations and income from exhibitors.
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Mission
To Promote excellence in Agriculture, trade and allied sectors through exhibitions,
research, technology and innovations for food security, employment and wealth creation.

Vision
A world class Agricultural and Trade Forum

Tagline

Your Agricultural and Trade Partner of Choice.

Values
The core values of ASK are:
1. Professionalism
Accountability
Teamwork
Reliability
Integrity
Customer focus

SIS

The Agricultural Society of Kenya Mandate is as follows:

e To promote excellence in agriculture,

e To provide forums for the exchange of information and learning in agriculture and
agribusiness,

e To participate in developing agriculture and related policies, trade policies and
markets,

e To collaborate with stakeholders in embracing innovation, research and technology
through exhibitions geared towards disseminating agricultural and commercial
technology; as well as

e To provide platforms for marketing and trade in agriculture as well as allied sectors.

ORGANIZATIONAL STRUCTURE

The Society is a not-for-profit membership based organization and is run through various
organs including; Branch Executive, Branch committees, National Staff and Finance,
National Executive, Council and the Annual General Meeting.

In addition, the Society has a body of Trustees and Life Governors as well as various
ceremonial positions which include the Patron (H.E. President), the Deputy Patron (H.E
Deputy President), the First Vice Patron (Hon. Cabinet Secretary), County Patrons
(County Governors) and Vice Patrons.
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MARKETING STRATEGY AND COMMUNICATION AWARENESS OBJECTIVES

The Society is in the business of organizing exhibitions geared towards disseminating agricultural
and commercial technology, its communication objectives include:

Enhanced communication and interaction with the various audiences
Ensure that ASK is visible, well understood and well regarded
Value addition from relationships with stakeholders

High corporate brand equity and awareness

Effective communication with the show visitors

Positive corporate image and reputation

Reputation risk management

Ny Y O B

EXPECTATIONS

The Society would like to engage a dynamic marketing consultant that can carry out its integrated
marketing and advertising needs including developing a marketing strategy, creative development,
brand management, corporate communication (including issues and crisis management, reputation
management and PR), digital and social media management, media monitoring, market research, media
buying, and community relations and corporate advertising.

The selected consultancy will be expected to, from time to time, carry out reputation risk
assessment/issues management and identify possible threats and challenges and propose appropriate
communication strategies to address the identified challenges.

NB: The information provided above should be treated with utmost confidence.

DESCRIPTION OF ASSIGNMENT AND SCOPE OF WORK

The marketing Consultancy Company will work in cooperation with the Marketing Manager and will be
responsible for development of the Society’s Marketing strategy, PR, advertisement and communications
activities.

Scope of Work for the integrated marketing strategies and communications services

ACTIVITY DESCRIPTION

Develop a marketing strategy Review and recommend show and off-show marketing strategies
uniquely suited for each of the society’s 14 branches bearing in mind
the target audience for each of the regions.

Creative concept development, Art Covering corporate, public awareness and exhibition campaigns.
Direction, copy writing and scripting for Concept development, design and production of various productions
different communication platforms.
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on paper and various product. These include, newsletter, calendars,
brochures etc.

Production of creative concepts.

Production of the creative advertising concepts for application in
diverse platforms as per the Society’s briefs.

Media strategy including media planning
and buying.

Developing a media engagement strategy for various issues both
domestic and international (where required). Coordinate media
relations, buying and placement in electronic, print and online
platforms as per Society requirements.

Media Monitoring.

Monitoring placement of the Society’s content in the print, television,
radio and online media

Outdoor (Billboards and Digital Screens)

Design and placement of all outdoor communication including
billboards/wall branding/ambience, etc.

Account Management (Where Applicable)

Continuous interaction with the Society and facilitation of work from
Society brief to, implementation, including billing.

Market research

Conduct research on brand perception, dip stick surveys and market
share

Communication strategy and plan

Develop a corporate communication strategy to drive the corporate
strategy. In addition, develop PR/Communications strategies and
plans for individual ASK branch initiatives for each show
campaigns/initiatives; Monitor the

effectiveness of the PR strategy and provide necessary advice.

Digital Media strategy and plan

Develop a digital media strategy for corporate initiatives as well as
public awareness and stakeholder education campaigns/initiatives;
Monitor the effectiveness of the digital media strategy and provide
necessary advice

Stakeholder Engagement Strategy

Develop a stakeholder engagement strategy to improve understanding
between ASK and its stakeholders:

- Exhibitors from different sectors (International Exhibitors,
Agriculture, Financial Institutions, Education Institutions,
Startups & Tech Companies, etc.)

- Show Visitors (Farmer groups, CBOs, organized groups,
institutions, families, young creatives)

, achieve transparent decision-making and sustain engagement with
stakeholders in the long run. Monitor the effectiveness of the
stakeholder engagement strategy and provide necessary advice
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CATEGORIZATION OF A.S.K SHOWS

INTERNATIONAL SHOWS

NAIROBI INTERNATIONAL TRADE FAIR
MOMBASA INTERNATIONAL SHOW

EXHIBITORS:
Targets over 500 exhibitors (international 50, national
450)

Main sectors (Agriculture & Livestock, Government
bodies, Trade & Manufacturing, Finance, Insurance,
Education, Energy, Construction & Real Estate, ICT,
Automotive & Transport, Hospitality & SMESs.)

SHOW VISITORS:

Farmers & Cooperative societies

Families
Individual show goers

Special parties (schools)

MARKETING/PUBLICITY ACTIVITIES

Design & printing of publicity materials (brochures,
banners. Posters, billboards, bumper stickers)
Outdoor advertising

Media Buying

Influencers & social media publicity

PR & Media Features

NATIONAL SHOWS

ELDORET SHOW
MACHAKQOS SHOW
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MERU SHOW
NAKURU SHOW
KISUMU SHOW
NYERI SHOW
KITALE SHOW

EXHIBITORS:

Targets 200 exhibitors (international 10, national 150)
Main sectors (Agriculture & Livestock, Government
bodies, Trade & Manufacturing, Finance, Insurance,
Education, Energy, Construction & Real Estate, ICT,
Automotive & Transport, Hospitality & SMESs.)

SHOW VISITORS:

Farmers, members of cooperatives & other organized

groups
Families

Individual show goers

Special parties (schools)
MARKETING/PUBLICITY ACTIVITIES

Design & printing of publicity materials (brochures,

banners. Posters, billboards, bumper stickers)
Outdoor advertising

Media Buying

Influencers & social media publicity

PR & Media Features

REGIONAL/BRANCH SHOWS

EMBU SHOW
NANYUKI SHOW
MIGORI SHOW
KAKAMEGA SHOW
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EXHIBITORS:

Targets 150 exhibitors both national and regional.
Main sectors (Agriculture & Livestock, Government
bodies, Trade & Manufacturing, Finance, Insurance,
Education, Energy, Construction & Real Estate, ICT,
Automotive & Transport, Hospitality & SMEs.)

SHOW VISITORS:

Farmers, members of cooperatives & other organized
groups

Families

Individual show goers

Special parties (schools)

MARKETING/PUBLICITY ACTIVITIES

Design & printing of publicity materials (brochures,

banners. Posters, billboards, bumper stickers)
Outdoor advertising

Media Buying

Influencers & social media publicity

PR & Media Features

SATELLITE SHOWS

KERICHO SHOW

EXHIBITORS:

Targets 100 exhibitors both national and regional.

Main sectors (Agriculture & Livestock, Government
bodies, Trade & Manufacturing, Finance, Insurance,

Education, Energy, Construction & Real Estate, ICT,
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Automotive & Transport, Hospitality & SMESs.)

SHOW VISITORS:

Farmers, members of cooperatives & other organized

groups
Families
Individual show goers

Special parties (schools)

MARKETING/PUBLICITY ACTIVITIES

Design & printing of publicity materials (brochures,
banners. Posters, billboards, bumper stickers)
Outdoor advertising

Media Buying

Influencers & social media publicity

PR & Media Features

DELIVERABLES

1. Within three weeks of award of contract, an inception report which will include
among other things, a detailed work plan for carrying out the project and the
different phases of the plan.

2. Within two months of award of contract, an interim Report containing revised
marketing strategy and implementation plan for marketing strategy including
budgets as further advised by A.S.K

3. Within six months, original versions of all creative work (electronic and print
media) developed by the consultant in soft and hard copy. The creatives shall be
the property of A.S.K. to be used for promotional materials such as brochure,
posters and banners among others.

4. Robust and interactive digital campaigns on websites, Facebook, Twitter,
Instagram, Tiktok and YouTube.

5. Quarterly progress reports once the advertisement campaign has started,
detailing the work undertaken, results achieved and a budget comparison
against the plan.

22




6.

A final report containing all deliverables submitted in hard and soft copy,
including brand manual, marketing strategy, communication strategy, digital
media strategy, stakeholder engagement strategy implementation plan, audit for
review by A.S.K. The hard copies will be printed while soft copies will be
submitted on a CD or flash disk.

PRACTICAL ASSIGNMENT- During the submission of this Tender
document you are required to attach a creative, quality and
informative video clip and a marketing poster with your best artwork
demonstrating your capability to advertise for the A.S.K Shows. You
are required to submit as a link through the clarification email
tender@ask.co.ke

N/B: Graphic Design Creativity is highly encouraged use of Al can
lead to disqualification and minimum score of marks.

FACILITATION

AS.K

will:

1. Facilitate access to documents related to previous marketing and promotion

P W

activities and any other relevant such as the strategic plan to the winning
consultant.

. Provide meeting venues for progress reporting.

Facilitate stakeholders’ meetings.

. Assign officers who will act as counterpart staff for the coordination between

the consultant and the Society.

DURATION OF ASSIGNMENT

It is expected that the consulting assignment will be for A.S. K’S 1 Year of
Calendar of Events. The consultant shall prepare an agreeable timetable for the
assignment.
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Evaluation Criteria

a)MANDATORY REQUIREMENTS

These are mandatory requirements and bidders are expected to provide all the documents in order
proceed to the next stage of evaluation. This stage shall be evaluated on a PASS/FAIL basis.

Item Mandatory Requirements PASS/FAIL (VIX)

1. Must provide a copy of certificate of incorporation/registration

2. Must provide valid practicing certificate from the Media Council of Kenya

3. Must Provide Valid copy of Tax Compliance Certificate

4, Confidential Business Questionnaire dully filled, signed & stamped

5. Proof of a Physical registered office address, Mobile Number and e-mail address
ie provide a copy of the Organization’s valid and current Business Permit.

6. | Bid documents must be duly serialized sequentially from page one up to the last

including attachments/appendices and the document should be bound.
One Original document and one copy for each- Tender document, Technical and
Financial Proposal must be submitted.

7. Tender security of Kshs. 100,000.00 in form of unconditional Bank Guarantee
from a reputable Bank in Kenya valid for 30 days beyond the tender validity
period and in the format prescribed in the tender document.

8. Must provide a copy of CR12 from Registrar of Companies (Issued within the
last twelve (12) months from the Tender opening date). Attach ID or copies of
passport of all directors /shareholders and any individual listed on the CR12).

9. Must attach a duly signed and filled form of tender in the prescribed format and
instructions in the tender document and in the bidder’s official letterhead

10. | Prices quoted should be net inclusive of all taxes and delivery costs, must be in
Kenya Shillings and shall remain valid for the entire contract period.

11. | Attach membership certificate for the two (2) key personnel from a relevant
professional body (the Public Relations Society of Kenya (PRSK) or Marketing
Society of Kenya).

12. | Must provide audited financial statements for the last two years (2024 & 2025)
or at least 1yr for a company that has been in existing for that one year.

13. | All forms to be filled/ signed /stamped shall be duly filled/signed/stamped as
required in the tender document

14. | A Company Profile with a detailed Firm’s Organogram.

15. | The proposal MUST be duly signed by the person lawfully authorized to do so
through a Notarized Power of Attorney.

16. | Any alterations made in the document should be countersigned

17. | Must be a fully owned Kenyan firm
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18. | Must demonstrate prior experience consulting on a nation-wide
branding/publicity campaign

19. | Must have submitted the Practical Assignment given in page 23 of this
Document as item 7 in the Deliverables through the stated email
tender@ask.co.ke

20. | Demonstrate experience of having facilitated, developed and successfully
implemented marketing strategies, communication strategies and corporate
rebranding at least 3 other institutions (of which one must be in Kenya), for
whom the consultant should provide reference contacts

21. | Confirm their availability throughout the assignment period.

22. | Specific role of each of the staff must be stated in the Curriculum Vitae. Each
staff proposed for the assignment must have signed the C.V. and the same is
countersigned by the firm’s representative

Note: Failure to meet any of the above listed mandatory requirements shall lead the firm being declared as non-
responsive, and hence shall not qualify to proceed to the Technical Evaluation Stage.
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B) TECHNICAL EVALUATION CRITERIA

EXPERIENCE OF THE CONSULTANT 37 Marks

1) Demonstrate with examples, (at least 2 public sectors related), that you have
over five (5) years of experience in:
i.  Brand Strategy and Management (4 examples). 4 Marks

ii. PR Campaigns & Media Relations (2 examples). 2 Marks

2) Demonstrate that you understand:

i.  Content production 5 Mrks
ii.  Social Media Management 4 Mrks
iii.  Show your success in reaching and engaging large audiences 2 Mrks

organically (2 examples).

3) Demonstrate that you have experience in handling crises by giving instances 6 Mrks
of major crises you have handled and how you managed them. (2
examples).

(Experience in the Agriculture and Trade Sector will be an added advantage)

Provide proof of having worked with at least three (3) public sector clients (attach 3 Mrks
signed contract/LSOs). Include narratives of the work that you did with examples.

Provide three (3) recommendation letters from entities you have served before, 3 Mrks
indicating contact persons names and their contacts

Provide proof of ownership, or easy and assured access to key facilities, equipment,
and resources that may be required by the consultant to execute the assignment. The
resources should include but not limited to:
i.  Video production equipment (HD Cameras, Lighting Equipment, Audio
recording equipment, Narration artists, studios, and editing suites)
ii.  Drone video and photography equipment.

8 Mrks

iii.  Photography (professional DLSR cameras, lighting, studios).
iv.  Desktop publishing, graphic design, and printing capacity.

APPROACH, METHODOLOGY & WORK PLAN. 15 Marks
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1) Interpretation of the terms of reference
The tenderer should demonstrate an understanding of the scope of work by

5 Mrks
submitting the described in assignment (item 7 in the Deliverables), given in
the tender document.
2) Adequacy of the proposed approach and methodology
The tenderer should demonstrate the ability to develop and execute elaborate 5 Mrks
strategies and plans that shall help improve the image of the Society, increase the
awareness and visibility of the A.S.K brand and protect the Society from
reputational damage.
3) Work plan
Attach a detailed sample work plan that encompasses the entire contract period
indicating all the deliverables at each stage
5 Mrks
SOCIAL MEDIA MANAGEMENT 20 Marks
1) Demonstrate ability and proven track record on complex social media 5 Mrks
engagement
2) Proof of credible social accounts, partnerships, and executions that are more than 5 Mrks
five years
3) Proof of ability to develop social media content complete with graphics, 4 Mrks
demonstration of catchy hashtags that have been deployed in past campaigns.
4) A recommendation letter on social media management from at least two clients 4 Mrks
5) Recognition by either Media Council of Kenya, Communication Authority 2 Mrks
Public Relations Society of Kenya and/or Marketing Society of Kenya.
KEY PERSONNEL EXPERIENCE 27 Marks
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The personnel recommended for the execution of this assignment must be experienced in the
area of Marketing and/or Public Relations. They must have worked in the Marketing and/or
PR industry for at least five (5) years and above

Brand Management Specialist Must 12 Mrks

I.  Have experience of at least eight (5) years in brand management, provide

evidence (5 Mrks)
ii.  Beamember of a PR/Marketing professional body (2 Mrks)

iii.  Have a Master’s Degree in Marketing, Communications, Public Relations,
Advertising or any other relevant social science degree (5 Mrks)

NB-Submit an updated CV and attach all relevant certificates

Link Personnel Must 9 Mrks
i.  Have experience of at least five (5) years, provide evidence. (3 Mrks)
ii.  Beamember of a PR/Marketing professional body. (3 Mrks)

iii.  Have a Master’s Degree in Marketing, Communications, Public Relations,
Advertising or any other relevant social science degree
NB-Submit updated CV and attach all relevant certificates (3 Mrks)

Other professionals required include

i.  Creative Director 2 Mrks
ii.  Digital and Social Media Manager 2 Mrks
iii.  Graphics Designer 2 Mrks

Attach evidence of relevant training i.e. academic certificates or any other relevant
documentation and CV

Overall Scores 100

The minimum technical score for the technical evaluation shall be 70 marks and bidders who shall not have
attained this mark shall not proceed to the next stage of the evaluation process
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C) FINANCIAL PROPOSAL

1.In preparing the Financial Proposal, the firms are expected to take into account the requirements and
conditions outlined in the RFP documents. The Financial Proposal should follow Standard Forms provided
herein. It lists all costs associated with the assignment.

2.The Financial Proposal should include all applicable taxes and levies.

3.Firms shall express the price of their services in Kenya Shillings.

4.The Proposal must remain valid for 90 days after the submissions’ closing date. During this period, the firm
is expected to keep available, at its own cost, the professional staff proposed for the assignment.
AGRICULTURAL SOCIETY OF KENYA will make its best effort to complete evaluation, contract award and
negotiations processes within this period. If A.S.K wishes to extend the validity period of the proposals, the
firm which will not agree, have the right not to extend the validity of their proposals.

5.The financial proposals must comply with the law governing the profession of the firm.

OPENING AND EVALUATION OF FINANCIAL PROPOSAL

1. After the evaluation of the Technical Proposals, A.S.K shall disqualify the proposals that did not meet the
minimum qualifying mark or were considered non-responsive to the RFP and Terms of Reference, from any
further evaluation. A.S.K shall thereafter open and evaluate the financial proposals for the firms that will pass
the technical criteria.

2. The Evaluation Committee will determine whether the financial proposals are complete (that is whether
the firm has costed all the items of the corresponding Technical Proposal). The cost of any unpriced items
shall be assumed to be included in other costs in the proposal. In all cases, the total price of the Financial
Proposal as submitted shall prevail. Contract price variation is not allowed.

CRITERIA FOR EVALUATION AND SCORING OF FINANCIAL PROPOSALS

Financial score (SF) = 100 x FM/F Where;
e Fm is the lowest fees quoted and
e Fis the fees of the proposal under consideration.
NB: The lowest fees quoted will be allocated the maximum score of 100 Overall Combined
Scoring Criteria
The firms proposals will be ranked according to their combined technical score (st) and financial score (sf)
using the weights as follows:
e Technical Score weight (T) = 70%
e Financial Score weight (P) =30% S=STxT% +
SF x P%
Where;
S, is the total combined scores of technical and financial scores St is the
technical score Sf is the financial score
T is the weight given to the technical proposal and P is the weight
given to the financial proposal.
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i)

SECTION IV - TENDERING FORMS

1.  Form of Tender — Technical Proposal Form

(Amended and issued pursuant to PPRA CIRCULAR No. 02/2022)

INSTRUCTIONS TO TENDERERS
i) All italicized text is to help the Tenderer in preparing this form.

The Tenderer must prepare this Form of Tender on stationery with its letterhead clearly showing the
Tenderer's complete name and business address. Tenderers are reminded that this is a mandatory requirement.

Tenderer must complete and sign CERTIFICATE OF INDEPENDENT TENDER DETERMINATION and the
SELF DECLARATION FORMS OF THE TENDERER as listed under (0) below.

Date of this Tender submission: ............. [insert date (as day, month and year) of Tender submission]
Tender Name and Identification: .................... [insert identification]
Alternative NO.: ..o [insert identification No if this is a Tender for an

TO i [Insert complete name of Procuring Entity]
We, the undersigned Tenderer, hereby submit our Tender, in two parts,

namely:
)} The Technical Proposal, and
i) The Financial Proposal.

In submitting our Tender, we make the following declarations:

a) No reservations: We have examined and have no reservations to the Tendering Document,
including Addenda issued in accordance with Instructions to Tenderers (ITT 8);

b)  Eligibility: We meet the eligibility requirements and have no conflict of interest in accordance with ITT 4;

c)  Tender-Securing Declaration:
We have not been debarred by the Authority based on execution of a Tender-Securing Declaration or
Tender Securing Declaration in Kenya in accordance with ITT 4.8;

d)  Conformity: We offer to supply in conformity with the Tendering Document and in accordance with the
Schedules specified in the Schedule of Service Requirements the following Management Services: [insert
a brief description of the Management Services];

e)  Tender Validity Period: Our Tender shall be valid for the period specified in TDS ITT 20.1 (as amended,
if applicable) from the date fixed for the Tender submission deadline specified in TDS ITT 23.1 (as
amended, if applicable), and it shall remain binding upon us, and may at any time before the expiration
of that period;
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9)

h)

)

K)

Performance Security: If our Tender is accepted, we commit to obtain a performance security in
accordance with the Tendering Document;

One Tender per Tenderer: We are not submitting any other Tender(s) as an individual Tenderer, and
we are not participating in any other Tender(s) as a Joint Venture member or as a subcontractor, and meet
the requirements of ITT 4.4.

Suspension and Debarment: We, along with any of our subcontractors, suppliers, consultants,
manufacturers, or service providers for any part of the contract, are not subject to, and not controlled by any
entity or individual that is subject to, a temporary suspension or a debarment imposed by the PPRA.
Further, we are not ineligible under the Kenya laws or official regulations or pursuant to a decision of the
United Nations Security Council;

State-owned enterprise or institution: [select the appropriate option and delete the other] [We are not a
state-owned enterprise or institution]/[We are a state-owned enterprise or institution but meet the
requirements of ITT 4.7];

Binding Contract: We understand that this Tender, together with your written acceptance thereof
included in your Form of Acceptance, shall constitute a binding contract between us, until a formal
contract is prepared and executed;

Not Bound to Accept: We understand that you are not bound to accept the lowest evaluated cost Tender,
the Lowest Evaluated Tender or any other Tender that you may receive; and

Fraud and Corruption: We hereby certify that we have taken steps to ensure that no person acting for
us or on our behalf engages in any type of Fraud and Corruption.

We undertake to adhere by the Code of Ethical Conduct for Persons Participating in Public Procurement
and Asset Disposal Activities in Kenya, copy available from www.pppra.go.ke during the procurement
process and the execution of any resulting contract.

Beneficial Ownership Information: We commit to provide to the procuring entity the Beneficial
Ownership Information in conformity with the Beneficial Ownership Disclosure Form upon receipt
of notification of intention to enter into a contract in the event we are the successful tenderer in this
subject procurement proceeding.

We, the Tenderer, have duly completed, signed and stamped the following Forms as part of our Tender:

i)  Tenderer's Eligibility; Confidential Business Questionnaire — to establish we are not in any
conflict to interest.

i) Certificate of Independent Tender Determination — to declare that we completed the tender
without colluding with other tenderers.

iii) Self-Declaration of the Tenderer—to declare that we will, if awarded a contract, not engage in any
form of fraud and corruption.

iv) Declaration and commitment to the code of ethics for Persons Participating in Public
Procurement and Asset Disposal Activities in Kenya,

Further, we confirm that we have read and understood the full content and scope of fraud and corruption
as informed in “Appendix 1- Fraud and Corruption” attached to the Form of Tender.

Name of the Tenderer: *[insert complete name of Tenderer]
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Name of the person duly authorized to sign the Tender on behalf of the Tenderer: ** [insert complete
name of person duly authorized to sign the Tender]

Title of the person signing the Tender: [insert complete title of the person signing the Tender]

Signature of the person named above: [insert signature of person whose name and capacity are

shown above] Date signed [insert date of signing] day of [insert month], [insert year]

*: In the case of the Tender submitted by a Joint VVenture specify the name of the Joint Venture as Tenderer.

**: Person signing the Tender shall have the power of attorney given by the Tenderer. The power of attorney
shall be attached with the Tender Schedules.
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1 TENDERER'S ELIGIBILITY - CONFIDENTIAL BUSINESS QUESTIONNAIRE
Instructions to Tenderer

Tender is instructed to complete the particulars required in this Form, one form for each entity if Tender
is a JV. Tenderer is further reminded that it is an offence to give false information on this Form.

Tenderer's details

ITEM DESCRIPTION
1 Name of the Procuring Entity
2 Name of the Tenderer
3 Full Address and Contact Details 1. Country
of the Tenderer. 2. City
3. Location
4. Building
5. Floor
6. Postal Address
7. Name and email of contact person.
4 Reference Number of the Tender
5 Date and Time of Tender Opening
6 Current Trade License
No and Expiring date
7 Maximum value of business which

the Tenderer handles.

8

General and Specific Details

Sole Proprietor, provide the following details.

Name in full Age

Nationality Country of Origin

Citizenship

Partnership, provide the following details.

Names of Partners Nationality Citizenship | % Shares owned

N

Registered Company, provide the following details.

i)  Private or public Company
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(i)

ii) State the nominal and issued capital of the Company-

Nominal Kenya Shillings (EqQuivalent)..........ccceoervreriinei e

Issued Kenya Shillings (Equivalent)...........cooeeeeneeieiee s

iii) Give details of Directors as follows

Names of Director Nationality

Citizenship

% Shares owned

N

or relationship in this firm?
YES/NO......oveieiiiieieeein If yes, provide details

as follows.

DISCLOSURE OF INTEREST- Interest of the Firm in the Procuring Entity.
i)

Are there any person/persons iN.........c.ccoceeevvevveieinene. ? (Name of Procuring Entity) who has an interest

Names of Person | Designation in the Procuring Entity

Interest or Relationship with Tenderer

N

Conflict of interest disclosure

Type of Conflict

Disclosure
YES OR NO

If YES provide details of the
relationship with Tenderer

Tenderer is directly or indirectly controls, is controlled by
or is under common control with another tenderer.

Tenderer receives or has received any direct or indirect
subsidy from another tenderer.

Tenderer has the same legal representative as another
tenderer

Tender has a relationship with another tenderer, directly
or through common third parties, that puts it in a position
to influence the tender of another tenderer, or influence
the decisions of the Procuring Entity regarding this
tendering process.

Any of the Tenderer’s affiliates participated as a
consultant in the preparation of the design or technical
specifications of the works that are the subject of the
tender.
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6 | Tenderer would be providing goods, works, non-
consulting services or consulting services during
implementation of the contract specified in this Tender
Document.

7 | Tenderer has a close business or family relationship with
a professional staff of the Procuring Entity who are
directly or indirectly involved in the preparation of the
Tender document or specifications of the Contract,
and/or the Tender evaluation process of such contract.

8 | Tenderer has a close business or family relationship with
a professional staff of the Procuring Entity who would
be involved in the implementation or supervision of the
such Contract.

9 Has the conflict stemming from such relationship stated
in item 7 and 8 above been resolved in a manner
acceptable to the Procuring Entity throughout the
tendering process and execution of the Contract.

Certification

On behalf of the Tenderer, | certify that the information given above is correct.

FUITNaMe. ... Title or Designation

(Signature) (Date)

3 LITIGATION HISTORY FORM

Name of Tenderer

Tenderer should provide information on any history of litigation or arbitration resulting from contracts executed in

the last 5 years or currently under execution.

Year Award for or against Name of Client, Cause Disputed amount
of litigation and matter | (Current Value, Ksh

in dispute equivalent)
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IMPORTANT NOTES TO BIDDERS

Bidders are responsible for understanding the scope of this RFP and complying with the requirements specified in it.
Bidders must provide accurate responses to all requirements within this document. References to external documents
or websites will not be considered.

Failure to comply with any of the requirements in this RFP may result in the rejection of the bidder’s proposal. The
responses of the bidder to this RFP will become the property of A.S.K, which reserves the right to use any
information in the proposal to its benefit.

INSTRUCTIONS

Awnh e

10.

11.
12.
13.
14.
15.

The response document must be fully and comprehensively completed in all respects.

All documents must be submitted in English.

You may be asked to clarify your answers or provide more details.

A.S.K will examine the documents to determine completeness, general orderliness, and adequacy of response.
Failure to fully complete this questionnaire and/or to provide written answers to any further questions or
requested additional information for clarification will result in the supplier’s elimination from further
consideration.

Please note that by responding to this questionnaire you accept that all answers provided in this questionnaire
are LEGALLY BINDING and should a need arise, may be used as evidence in any court of law. Further A.S.K
reserves the right without further recourse to verify at its own cost the accuracy of any answers provided
therein.

Information given by applicants shall be treated in strict confidence.

Applicants to note that this DOES NOT amount to any contractual obligation on the part of A.S.K and A.S.K is
not obliged to place orders with any of the respondents to this RFP.

A.S.K is not bound to the proposal submitted by the bidders; adjustments can be made depending on the nature
of the scope of work or budget availability.

Where insufficient space has been provided, additional answers may be submitted as supplementary on separate
sheet bearing rubberstamp and signature of a senior person in the Organization.

The original document shall be prepared in indelible ink. It shall not contain interlineations or overwriting,
except as necessary to correct errors made by the supplier. Any such corrections must be initialed by the
person(s) who sign(s) the document.

The completed document shall be signed off and initialed by authorized signatories of the organization.
Applicants will meet all costs associated with the preparation and submission of their applications.

Canvassing will lead to automatic disqualification of the applicant.

Submission should follow instructions given in the Invitation to Tender.

Late submissions will not be accepted. Any application(s) received after the date and time of closure will not be
considered
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DECLARATION

I/We have completed this form to the best of our knowledge and it is agreed that all responses can be substantiated if
requested to do so.

I/We understand that any inaccuracy in the information filled herein will be used as a ground for removal or
termination of the tender.

Signed and Sealed: .......oo.oiiiiii e

Forand on behalf Of: - .o
Positions 1N the COMPANY .......intieiit it e e eaeaes

DAt i
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